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EDITOR’'SLETTER

NOVY OCHAG — a responsible media for
adult women that makes their lives better:
more qualitative, more interesting and safer.
Our women are of different ages, hobbies,
and professions.They are united by one
thing: they all manage their lives and take
care not only of themselves, but also of their
"ochag" (hearth and home) — children,
partners, pets andparents. We help them

IN this — give expertise, warmth, inspiration
and all the support at any situations.

NATALIA RODIKOVA,

Editor-in-chief



MAIN BRAND TOPICS

NOVY OCHAG — MEDIA SOURCE OF PRACTICAL ANSWERS
TO REAL QUESTIONS ABOUT THE QUALITY OF LIFE

» Proven expert tips, innovations
and life hacks

» Compelling and inspiring life stories
» Stylish solutions for home and garden

» Delicious recipes

» Best-in-class products that we
advise you to buy, spending
minimum of time on it.

NOVY OCHAG HELPS TO LIVE A LIFE IN _
WHICH THERE'S ROOM FOR EVERYTHING:

'\&ION, HOBBIES,
beautiful, feel inspired and up lifted. e wr - ACTIVE AND RELAXING_RES_T.,‘-

NOVY OCHAG — without stress, extra effort and spending,tells
you how to live with taste and be in balance — to keep up with | | d
everything without wasting strength and health, feel great, look | ol WORK, COMM

’ o




BRAND PLATFORM

MAGAZINE

WEBSITE

SOCIAL MEDIA

AUDIENCE COVER AGE

IS MORE THAN (MLN) ADVANTAGES OF BRAND

CONSUMPTION

360° ECOSYSTEM —

an ability to interacton line and offline

*Sources: IM Data Hulb, "Yandex Metrica", 2023, monthly averages,
lpsos Russia, Rosindex, population 16+, 3rdquarter 2023


https://invite.viber.com/?g2=AQB7ZpNfYLmpgk8LDPfzZAJx7s5U4nn3wVl4ALlc%2BJSD3SmH5JgTU4ckWKoJQUS8&lang=ru
https://t.me/novochag
https://ok.ru/novochag
https://vk.com/novochagru
https://zen.yandex.ru/goodhouse.ru

MAGAZINE

TARGET AUDIENCE

32%

EXECUTIVES

17%

MANAGERS AND
SPECIALISTS
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DISTRIBUTION

OFFLINE:
Atak, Auchan, Azbuka Vkusa, Lenta, Perekrestok,
O'KAY, EUROSPAR, METRO, SELGROS, Globus

ONLINE:
OZON / Wildberries / Yandex Market

BOOK SHOPS:
My favorite bookstore "Moscow"



EDITORIAL PLAN 2024

At the beginning of spring, everything wan to
be transformed. It has become brighter, more
colorful, more positive! We suggest changing
the picture — to look at familiar things with

a new angle, and to change something
radically. And we tell you how to do it with
mMaximum effect. Inspiring stories, life hacks,
transformations, career growths — and things
that help us in this. A "clean" issue — clean the
house and life for something new.

A woman's life in different speeds and
spaces. One of the central themes is the
history of women behind the wheel-how
we have mastered car and roads, and how
cars have changed our lives and continue
to change our lives now — in everyday life,
INn travel, in fashion, and so on. Women
and technology (not only cars), women
and outdoor activities, women and sports.
Exploring Russia by different vehicles +
stories of women from different regions.

Stop rocking out, summer is in full swing.
Anything else you can do over the summer —
you need to do it. 100 ideas and lifehacks — for
vacation and for health, for remodeling in the
garden and at home, for buying country real
estate and so on. The start of the special project
"'Staying up late" — about how women get out
of maternity leave: education, career scenarios,
stories from life, and a real-life storytelling
website (reference — 10 brave ones).




EDITORIAL PLAN 2024

A support number, an anti-stress number, an
Investment number. The chief editors on duty
are psychologists who help us look at life with
optimism and see our best horizons. Stories
about what supports us and what we invest
iN: friendship (stories of girlfriends -including
business cases, a business we founded
together), love, our home, our health, beauty,
things that surround us.

THE RELEASE OF
—ACH [SSUE IS TH
START OF A RELATED
SPECIAL PROJECT
ON THE DIGITAL
PLATFORM OF TH
NOVY OCHAG

The most beautiful and atmospheric issueof
the year is for everyone. We are looking for
universal and individual recipes for both the
holiday and the prospects we want to discover
for ourselves.




MAGAZINE/DEADLINES FOR ADVERTISING MATERIALS IN 2024

SPRING 2024 24 January 31 January 22 February 9 March

OCEHb 2023

Y SPECIAL ISSUE ) .
HOBb I M 3‘}{%’%‘}” P 27 March 3 April 25 April 11 May
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€ opellKamMu
1 Apyriie goMaluHue
3aroToBKU

"HAKYXHE. SUMMER 2024 5 June 12 June 4 July 20 July
Yno6Hble MHTepbepbl, MHTEPeCHbIe
AUTUMN 2024 7 August 14 August 5 September 21 September
SPECIAL ISSUE 25 September 2 October 24 October 9 November
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WEBSITE/NOVOCHAG.RU

LONG-TERM INTERESTS:

» Cooking, recipes

» Household, home
improvement

» Healthy lifestyle

» Travelling

» Self-care

» Self-education

UNIQUE VIEWS VIEWS PER
MONTHS

BROWSING AVERAGE TIME *Sources:IMDataHub, "Yandex
DEPTH ON WEBSITE Metrika", 2023, average for month

13.4u. | 25w / 2.70/ 1:58


https://www.novochag.ru/

DIGITAL FORMATS
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SO HYHHD HTHpET, oMl B K a0 20 sunyr or cofiuiky, 1 ML paces RAKOTT KK NPIFOTORITE, TOATE 1 B IEPRO BLPACTHTE 1S
Ao HEAIECTO [HETOPI: BIACD B UCIOBER PACTIOBETE CHMBOTH NOOROHHIEE, JEHE CETEY Be
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PEOAKLIMA PEKOMEHOYET

KOTOpbIE JeHCTBUTEIBHO paGoTaloT KJIIOUEBBIX MOMEHTA 9TOTO CTIJIA

Korpa pasmep nveer 3Hauenye: BOT 4éM KOBapCTBO
MajiorabapuTHbIX GBITOBBIX IIPUOOPOB 1A KyXHH

«OTyaAHHbIE JOMOXO3AAKMY.  «3Be3fle HE HYXHa 3Be3fan: Mopapku cebe modumon: 8
Mouemy cTouT ncuxonor ofbACHWA, NoYeMy B LLEHTpe A0pOro CTOWT, B BapWaHTOB ANA [IHA CBATOrO
nepecMoTpeTs OOWH U3 Ha CaiTe 3HAKOMCTE MOMXHO Maapuae He Tak": Kak BanenTuHa

NY4LWKWX CEPUANoB HYMNeBkIx BCTpeTUTL LWapoH CToyH CHUMaHT #unse B Mcnadum

cnycTta 20 net

BILLBOARD / BANNER 1260 x 250 / BANNER 300 x 600 / SYNCHRONOUS FULL SCREEN / PARALLAX/ BILLBOARD /
BANNERS / PAGE BRANDING / FLOOR AD / SFIYSCRAPER BANNER 300 x 250 / FLOOR AD / INSTREAM



SPECIAL PROJECTS/COVERAGE

AUCHAN

Muccus BbiﬁonHuMa:
KakK Mbl MOMPOCKIN HEVPOCETDb HANTI
HaM YTO-HMOYOb Ha 0OEen, KYMNUTb
Mebenb Ha gady 1 cobpaTb B LIKOMY
OeTeln, 1 YTO 13 3TOro BbILWL/IO

DANISSIMO

NneTn Bee 1 cpasy — HEMHTEPECHO, a KaKIbIN 1eHb
pacTH HaT cofoil — 0rpoMIOC VIOBOILCTBIE!

ThI TOUHO GY/IE1L TOPINTHCS COBOI —
M 3aCTYZKCHHO!

HKenar mede cuacmaueozo Hogozo coda
o padocmu 0m KaMcoozo ceepetin!

o Jlanncenyo. M Iyers Bech MUp DOT0AIET

FEASIBLE
MISSION

ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
25 000

COVERAGE OF
THE ANNOUNCEMENT

680 000

ASK A QUESTION AND
FIND OUT THE FUTURE

ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
57 000

COVERAGE OF
THE ANNOUNCEMENT

1280 000

LA ROCHE-POSAY

MOSTOURISM

NeTo - aT0 ManeHbKas xusHb. NpeasiaraeM oTNPaBUTLCSA B NyTeleCTBUE BO
BpeMeHH, MOKOPUTb KOCMOC M NOAHATLCA Ha BbICOTY NTUUbero noneTta. Kak aTo
caenatb? OuyeHb NPOCTO - NPOBECTM NieTo B Mockee. [oBepbTe, 3TOT ropoA yMmeeT
YOUBASATD.

COLD BEAUTY

ANNOUNCEMENT PERIOD
3 weeks

UNIQUE VIEWS
70 000

COVERAGE OF
THE ANNOUNCEMENT

780 000

SUMMER IS
A SMALL LIFE

ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
22 000

COVERAGE OF
THE ANNOUNCEMENT

150 000


https://www.novochag.ru/money/budget/missiya-vypolnima-kak-my-poprosili-neiroset-naiti-nam-chto-nibud-na-obed-kupit-mebel-na-dachu-i-sobrat-v-shkolu-detei-i-chto-iz-etogo-vyshlo/
https://www.novochag.ru/health/ne-propusti_2/zadai-vopros-i-uznai-budushchee-igra-s-predskazaniyami-na-2024-god/
https://www.novochag.ru/krasota/uhod-za-licom-i-telom/holodnaya-krasota-byuti-sekrety-severnyh-devushek/
https://www.novochag.ru/family_and_children/fun/popast-v-muzei-besplatno-naiti-neobychnuyu-detskuyu-ploshchadku-i-restoran-na-lyuboi-rasskazyvaem-kak-provesti-vremya-s-rebenkom-v-moskve-letom/

SPECIAL PROJECTS

HAIER

KAK B KMHO:

10 PELIEITTOB

13 KYJIbTOBBIX (UIbMOB U CEPUAIIOB,
KOTOPBIE JIETKO [IOBTOPUTH Y €05 HA KyXHe

XoTute cospaTth y cebs AoMa BonWweGHy0 aTMoChepy 13 3HAMEHUTOro puabma unn cepuana?
A y3HaTb, KaKMM Ha BKYC 6bil TOT CaMblid A6104HbIA Npor 13 «Koraa Mappw BctpeTtun Cannu»
WNW canat, 0 KOTOPOM TaK Cnopuan B «OTHYaAHHbLIX JOMOX03AMKax»?

ECni BaM XOTb pa3 XOTe/I0Ck MONPOGOBaTH MoGUMbIE 61043 KUHOTEPOEs, NPHIIaLuaem Bac

Ha KyXHiO. Bnepe/in MHOro /iIMHHbIX OCEHHIX BEUYEPOB, a YTO MOXET GbiTb Nyllie, YeM
NPOCMOTP XOPOLIEro GpUbMa C YeM-HNGYAAb BKYCHEHBKIM?

TEFAL

NHTYUTMBHAA YBOPKA:

He To 4Tto6b1 Hac OCEHUAO, HO B GOABLLIMHCTBE CBOEM AIOAM HE XOTHT

y6UpaThCs M C MPEBEANKUM YAOBOABCTBHMEM MOPYYHMAM Gbl 3TOT

NpoLecc KOMY-TO ADYIroMYy. C ApyFOI;I CTOPOHBbI, BCEM HPAaBHUTCsS XOAWUTH
60CHKOM MO YUCTOMY TOAY, BUAETL IO yTpaM CBEPKAIOLLYIO PAKOBHUHY
H 6paTb C IMMOAKH CBeXee MNMOAOTEHLIE.

LIKE IN THE MOVIES
ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
30 000

INTUITIVE
CLEANING

ANNOUNCEMENT PERIOD
2 weeks

UNIQUE VIEWS
16 000

AVITO SERVICES

4
- 4.
1ICKOro

npUpoAabl, KOTOpoe
1lan BOAa Mof, BblCt

obpasyeT Ha NoBe
aka napa. B Pocc|

TPOBE ecTb Lienas |
HbIX 1 pasHoobpas

BbinekaHue u 3anekaHue ¢ napom

AnekTpuyeckuii gyxosoii Wwkap HOQ-P16AS5GB ocHalleH
dyHKUMein Steam Bake — 3anekaHue Ha napy. Bknoums ee,
VHAMKATOPbI HAMOMHSAT O HEOGXOANMOCTY A0NUTL BOAbI

B MaporeHepaTop 1 nocne 3arnycka nporpaMMbl OH HauHeT
BblpabartbiBaTbeA. [ap NoMoraeT roTOBUTL MbilHbIA U BO3AYLUHbIA
XNneB, Kak B NeKapHe: TeCTO CHapyXM He NOACYIIMBAETCS U KOPOYKa
o6pasyeTcs no3/iHee, KOr/Aa OHO ellie Nyylle NoAHANOCh. AN MAca

WHY DO WOMEN
CLEANING
ANNOUNCEMENT PERIOD

3 weeks

UNIQUE VIEWS
21 000

REDISCOVERING

ANNOUNCEMENT PERIOD
3 weeks

UNIQUE VIEWS
15 000


https://www.novochag.ru/home/cleaning/pochemu-jenshchiny-ubirayut/
https://www.novochag.ru/home/bytovaya-tehnika/otkryvaya-zanovo/
https://www.novochag.ru/recipes/blog/kak-v-kino-10-receptov-iz-kultovyh-filmov-i-serialov-kotorye-legko-povtorit-u-sebya-na-kuhne/
https://www.novochag.ru/krasota/uhod-za-licom-i-telom/otkroi-mne-svoi-sekret/

SPECIAL PROJECTS

NATIONAL LOTTERY YANDEX MARKET

CPOKM NPOBEAEHMS AKLIWH:

25.12.2023 - 14.01.2024 LIKOSIA MAMBI / YHECTHOE MATEPWHCTBO

‘8UMHU KBecCT

BbiNonHsiiTe 3aAaHns u nonyyaiite npusbl. Kaxapiit AeHb

AOCTYNHO HOBOE 3aaaHue. MpofiANuTe BeCh KBECT U
y4acTByiiTe B PosbIrpbille Cynepnpuaa o napTHepa
aKLMM OHNalH-KWHOTeaTpa «UBU».

epxapA AaHI COXpaHHA AETCKME BOCOMMHAHHS O

MaMHHbIX aABEHTaX Ha BCIO kM3Hb. Koraa ou

BBIPOC M OTKPBIA COGCTBEHHYIO TUNIOTPadHIio

Reichhold & Lang, To cpean nepsbix nevaTHbix
M3AQHWA GbIAM M ACTCKHE AABEHTI.

Ha kaprorike ¢ Haancbio «PoxaecTBeHCknit KareHAapDb»
GbIAM 24 KapPTHHKH, TA€ A€TH MIPAIOT B KEAE3HYIO AOpOTY,
UMTAIOT KHMKKH, KaTaloTcsl Ha CaHKaX. ABTOPOM Bcex

u3oGpaxeHunt GbiA Apyr Aara, XyAoKHHK Prxapa DpHer

WATER DENT

Hauatb

OTKPOU MHE CBOM
CEKPET 3

Kaxpan 13 Hac XoueT packpbiTb CeKpeT NpuBeKaTenbHOCTH, To, Kak Mbl BbIFNAANM, — PesynbTaT Hallero eXxefHeBHOro yxoaa
YBEPEHHOCTM B cebe 1 XOpOLIero Camo4yBCTBUA. OHU He NPUXOAAT 3a coboit. Benukas Koko LLanens rosopuna: «B 20 net y Bac nuuo,

B Hallly XW3Hb N0 B3Maxy BoNWe6HOA Nanoykn. Ho ecTb nonesHole KoTopoe fana npupoaa. B 30 — 10, YTo chopmmpoBana xmnsHb. A 8 50 y
NPUBbIYKM, KOTOPbIE W30 AHA B I6Hb NOMOraloT HaM CTaTb Kpacusee,  Bac NMLO, KOTOPOe Bbl 3ac/yXxunBaeTe». Halwm repovHu He ynosaroT
300pOBEE 1 MCUXONOTMYECKM yCToMuMBEe. Kakue 13 HUX no- Ha reHeTUKy 1 Yy[10, a CNIe/yIOT PEKOMEHAALMAM CMIeLUaniucTos
HacTosLieMy paboTaioT? CBOUMM CeKpeTamu NOASNUAUCH 3KCMepTbl 1 BblpabaTbiBatoT y ce6s MonesHble NPUBbIYKM, KOTOPbIE U30 IHA B AieHb

npoekTa «HoBblit ouar». NoOMOraloT UM CTaTb KpacuBee, 300poBee 1 NCUXONIOrMYecKy yeTolumBee.

ANEKCAHAPA AKOBNEBA, AHACTACHUS KOKOBUXMUHA,

nicuxonor, CoBeayLIan noaKacTa 6bi0TU-APEKTOP NpoeKTa

«OBHUMI MeHs, noxanyicTa «Hogbii Ovar»

MAPUHA KY3HELOBA,
We-peaaKkTop npoekTa
«HoBbil Ouar»

LOTS OF GIFTS
FOR EVERYONE
ANNOUNCEMENT PERIOD
3 weeks

UNIQUE VIEWS
20 000

TELL ME

YOUR SECRET
ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
24 000

Tpymnoctn nepenéra: rup 1o
aBUaIyTeneCTBUAM C JeTbMU

ABunanyTellecTBUe — MeponpusATUe 3HeProéMKoe Aaxxe A9 B3POCOro Yenoseka, a
AnA pe6éHka Tem 6onee — cTpeccoBoe U HeKoMpopTHoe. Camoe Xyalee — Koraa
M3MYUYeHHbI B3POCIbI M HanyraHHbIi Masblll OKa3blBalOTCA poauTenemM n pe6EéHKoM
Apyr Apyra. NoaToMy npex e BCero KUCNOPOAHYIO MacKy Mbl NpefnaraeM HaaeTb
B3POC/IOMY, KOTOPbI COGMpaeTCcs NyTelleCTBOBaTb Ha caMonéTe ¢ feTbMU. U yxe B
CMOKONHOM COCTOSIHUM PpeKOMeHayeM NPOMTMCh MO BCEM NyHKTaM, KoTopble caenatot
nonér nerve.

@ WPWHA CEQOBA

Teru: netu | poAnTeny v AeTu | nyTellecTsme ¢ pebeHKom

CHERKIZOVO

MHOrofieTHOW MaTepu, arpoHOMa-No6uTeNs U NpopeccUoHanbHON TPAKTOPUCTKU.

HATAJIbA POAUKOBA, NABHbI PEAAKTOP
U3AAHUSA "HOBbIU OYAT"

Teru: wviHoro an cembs opu KEHLUWHbI CEroAHA: MEHSAIOTCA CaMK, MEHAIOT MUP

3UMOHIHA, BOAWTENb-NOMPY3HMK MPY ML A30BO». APXMBBI MPE

«A uTo 31ech Takoro? bosrtel copBai,
KOJIECO IIOMEHAD»

FLIGHT
DIFFICULTIES

ANNOUNCEMENT PERIOD
2 weeks

UNIQUE VIEWS
16 000

THE STORY OF
A TRACTOR DRIVER
IN LOVE

ANNOUNCEMENT PERIOD
4 weeks

UNIQUE VIEWS
20 000


https://www.novochag.ru/moms-school/chestnoe-materinstvo/trudnosti-pereletagid-po-aviaputeshestviyam-s-detmi/
https://www.novochag.ru/obshchestvo/intervyu/valentina-ty-nenormalnaya-istoriya-vlyublennoi-traktoristki/
https://www.novochag.ru/obshchestvo/istoriya-tradicii/nacionalnaya-lotereya/
https://www.novochag.ru/krasota/uhod-za-licom-i-telom/otkroi-mne-svoi-sekret/

PARTNERSHIP PROJECTS

LIVE BROADCASTS IN OK AND PODCASTS — NATALIA RODIKOVA
AND CELEBRITY EXPERTS DISCUSS ACTUAL TOPICS

EDITORIAL PROJECT

> » e 0:23/1:10:49

EcTecTBeHHO 6bITb cO60M: C Yero Ha4yaTb?

Y70 Ham MeLaeT LeHUTb 1 Nobutb ceba? A 4to — nomoraeT? Kak Halu BHeLwHWiA 06pa3 oTpaxaercs Ha TOM, Kak Mbl cebs UyBCTBYEM, 1 KaK HaiTi CBOW
B eHHUI 6anaHc? O6cyaum yxe B aTy cy660ty B 17:00 B acmpe «HoBoro ouyarax.

Moka3saTtb e e

IT'S NATURAL TO BE YOURSELF

What prevents us from appreciating and
loving ourselves? Does it help? How does
our external image affect how we feel, anad
how do we find our inner balance?

NUMBER OF AIR VIEWS: 1 790 000

TIMCHENKO FOUNDATION
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«YT0 UM Hy)kHO?»: Kak nogpocTKu B permoHax mulyT ce6s
1 629 695 npocmoTpos

KommeHnTpoeatb 8 Mopenutecs 10 dy Knacc 749

WHAT DO THEY WANT?

What do teenagers need? And what do teen-
agers who live in the regions, in small towns
and villages need? How do they differ from
their peers in larger cities? How are they look-
INng for themselves? Whatkind of support do
those who already have a dream need?

NUMBER OF AIR VIEWS: 1 600 000

OOHUMK MeH4, MOoYKanymcTa

BTOp: Hatanbs PogukoBa, AnekcaHgpa fikosnesa * Bnage
a: Qocyr; O6wecTBo U KynbTypa: OTHOWeHUA

WcTopum no6BM — CTpacTHble, Henenble, BECENble, TPYCTHbIE, Fynble 1

CYacTMBblE, KOTOPbIE PAaCCKa3bliBAOT MMaBHbIM pefakTop M3gaHua «HoBblii odar»
Hatanbs PoavkoBa, aBTop M Beaylasa nogkacTa «cuxonorna ¢ AnekcaHapon
SAKoBneBoM» AnekcaHapa AKoBMeBa U WX rOCTU — MUcaTenn, akTepsl,

HUG ME, PLEASE: A PODCAST WITH

LOVE STORIES

A SERIES OF 12 ISSUES

Natalia Rodikova, editor-in-chief of Novy
Ochag, and one of Russia's most listened-

to podcasters, psychologist Alexandra
Yakovlevaand their guests tell real love stories:
ridiculous, passionate, sad, funny and happy.

UNIQUE AUDITIONS: 5 800
ANNOUNCEMENT cOoVERAGE: 600 000


https://www.novochag.ru/stars/news/chto-im-nado-kak-podrostki-v-regionah-ishchut-sebya-i-kak-ih-podderjat/
https://ok.ru/live/6804014374478

EDITORIAL’'S PROJECTS

MONEY [5S A SPECIAL SECTION ON TH
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novochag.ru/money,

E HOBbI OYar «pacota CEMbS 3BE3MHI 3/10POBLE M OWETEl  LUKONA MAMEl OM  PELIENTSI

«Bp('SM('.‘IIH Ha JIMYHYO
HHU3Hb IMPAKTUYECKU HET»:
aJIBOHAT — O l'lp()(l)E(YCHH,
RINEeHTax 1 Ipecc-Roae

EXPERT AND CLEAR ANSWERS TO HUNDREDS
OF DIFFERENT QUESTIONS HOW IT:

KOMHATHbBIX PAaCTEHMMN,
«fl e Mory 0OMaHBIBATL Kak ne PasopUTLCA B Janacw NPOTYKTOB 1 KOTOpre I'IpEBpaTﬂT A0M
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» Save up and not quarrel over money

» How to build and develop your business
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